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SOFIA OVERVIEW

Sofia is a favourable place for retail. The population of the 14th largest
capital city in the EU enjoys rapidly rising incomes and a growing

number of shopping venues.

At 1.3 million, the inhabitants of Bulgaria’s capital
are a tad more than those of Dublin and just
several thousand fewer than in Helsinki or
Prague.

Nowadays, the city’s population is
uncharacteristically positive, as evidenced by a
consumer confidence at 23-year high.
Satisfaction with personal finances,
unemployment, and the state of the economy
are amongst the factors causing optimism.
Firstly, in the last five years wages (which are
the highest in the country) jumped 82%,
secondly, unemployment is firmly under 3%; and
lastly, the city’s GDP per inhabitant, measured in
purchasing power standard, exceeded 110% of
the EU average for the first time ever.

Household spending has been a key pillar of
economic growth in Bulgaria’s largest city. This
is facilitated by over 1,500 stores across a wide
variety of modern retail venues - shopping malls,
retail parks and commercial streets.
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More specifically, the capital’s inhabitants’ shop at
eight shopping malls with a combined GLA of
402,000 sgm and six retail parks with GLA of
118,000 sgm for a total saturation level of 405 sgm
per 1,000 persons.

Importantly, while the number of shopping malls
has been practically unchanged in the last ten
years, after the end of the Covid-19 pandemic
retail parks are on the ascendance: one new
facility opened in 2023; two new facilities with a
combined GLA of 44,000 sgm are in construction
phase and set to open in 2025; one old facility is
more than doubling its current lettable space of
29,000 sgm; and a further four facilities with total
GLA of 78,000 sgm are in planning. These projects
alone would increase the retail saturation of the
city to 533 sgm per 1,000 inhabitants over the
next couple of years.

To top it all, the vibrant commercial streets of the
city, which link directly to its over two-millennia-
old cultural heritage, further provide a broad mix
of establishments for shopping, food and
beverage services, socializing and sightseeing.
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Key Retail Streets & Areas

I

VITOSHA BLVD

Vitosha Blvd. is Sofia’s main High Street, and it can
trace its commercial importance two thousand years
back in time. It starts right where the forum (the
commercial heart) of ancient Roman Serdica was
located and dissects the centre of the modern city
from north to south. The street is named after its
scenic view of the Vitosha mountain just to the
southwest of the city.

Today, Vitosha Blvd. is a pedestrian area with over 110
retail and service units. It ranks #51 amongst the top
European High Streets, which qualifies it as quite
affordable. Over a third of the premises are focused
on fashion, jewellery, accessories, health and beauty
and a third of these are positioned in the luxury or
premium category.

Cushman & Wakefield

Nowadays, Vitosha Blvd. is more a place for dining,
meeting friends and walks than a shopping
destination. The boulevard’s profile has also been
strongly impacted by the huge influx of international
city tourists, discovering Sofia as a destination thanks
to low-cost airlines.

The bulk of the lettable area is taken up by food and
beverage outlets. These tenants are a mix of near
equal proportions of restaurants, cafés, bars and fast-
food joints almost all of which operate 24/7.

SABORNA STR AND LEGE STR

Reflecting a two-millennia-old urban grid plan, today’s
tiny Saborna street (300 meters-long) starts from the
same location as Vitosha Blvd but goes along an east-
west axis. At its mid-point Saborna is intersected by
the equally small Lege str. which leads directly to the
eastern gate of Serdica. Both streets shape a small
quarter which has emerged as Sofia’s primary luxury
location.

Presently, these two streets provide retail space to
about 30 tenants, nearly half of which are luxury or
premium fashion brands like Emporio Armani, Zegna,
Philipp Plein, Brunello Cuccinelli and others. Notably,
in contrast to Vitosha Blvd. the few food and
beverage premises include just one café and several
night clubs where Sofia’s high life party.
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Market Overview

Middle-income,

H&M, United Colors of Benetton, Adidas, Douglas, L'Occitane, Orsay,

Vitosha Blvd mldqle-class, Sl ©2E Baiy Ben & e B 750 - 900 €/sgm/year 10 - 1,200
tourists

Saborna Str., Lege Str., High-income, Zegna, Philipp Plein, Emporio Armani, Brunello Cucinelli, Swarovski, Just _ _

Alabin Str. tourists Cavalli, Max Mara 700 - 800 €/sam/year 50 200

. middle-class, Billa, P&C, Inditex Group, LPP, H&M, New Yorker, CCC, JD sports, _ _

SR (T teenagers Humanic, Deichmann, LC Waikiki 400-500 €/sqm/year E
Families, middle- Billa, P&C, H&M, Inditex Group, LC Waikiki, LPP Group, New Yorker, _ _

iz bl class, teenagers Mango, JYSK, CCC, Deichmann 350 - 450 €/sam/year 20 - 10000

Mall of Sofia middle-class, Billa, Ikea, H&M, United Colors of Benetton, Bershka, CCC, Intersport, 350-450 €/sqm/year 30 - 2,000
teenagers Terranova, Happy Bar & Gril
Families, High- . . I e

Paradise Centre liesma, missler iﬂla, In_d|te|x Gr%Jp P&C, H8\</M LPP, LC V\E/)alk|k|, S_ephora, _Tor:my H|I_f|ger, 420-550 €/sqm/year 20 - 10,000
class rmani, Calvin Klein, Sport Vision, Sport Depot, Cinema City, Funtopia
Families. middle- Lidl, Ikea, P&C, H&M, LPP, CCC, New Yorker, Mango, Adidas, Intersport,

Sofia Ring Mall ’ Mr. Bricolage, JYSK, Mercedes, Cine Grand, Karting, Fun ring park, 350 - 450 €/sqm/year 20 - 5,000
class, teenagers .

Trampoline park

Bulgaria Mall Families, middle- Billa, H&M, Tom Tailor, United Colors of Benetton, Reserved, LC Waikiki, 300 - 450 €/sqm/year 20 - 2,000
class, teenagers Terranova, Cineland, Play Day

Holiday Park Mushanov Families, middle- Lidl, _Prakt|ker, Technopolis, Decathlon, LC Waikiki, JYSK, dm, Happy Bar 150 - 200 €/sqm/year 100 - 8,000
class, teenagers & Grill

Retail Park Knyazhevo price-conscious Billa, KiK, Pepco, Smsgy, Teodor, dm, Technomarket, Zoo Center, Propolis 150 - 200 €/sqm/year 40 - 2,000
consumers Pharmacy, Bonev optics, Next Level (gym)
Families, price- . I : .

XOPark Sofia conscious Lidl, Jumb_o_, JYSK, LC Waikiki, New Yorker, Adidas, CCC, Sinsay, Pepco, 150 - 200 €/sqm/year 200 - 10,000
consumers dm, Sportisimo, Zora, Teodor
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Shopping Centres

The mammoth shopping mall, with GLA
of 81,000 sgm, opened in 2013. NEPI
Rockcastle acquired the giant in 2017. An
estimated 1.1 million people live within a
30-minute drive from it. Presently, the
mall has 300+ tenants and an occupancy
rate exceeding 98%. Some 140 fashion
brands occupy near half of the lettable
space in the facility, while entertainment,
recreation and services take-up about a
third. The moto of this trade centre could
easily be, ‘shopping is my cardio,’
because it is home to Orange Fitness -
the largest gym in the city with an
Olympic-size swimming pool. A wide
variety of cafés, restaurants and fast-
food joints cater to the affluent
population of the surrounding southern
districts of Sofia. In addition, there is a
climbing and adventure facility, a 14-
screen multiplex, and a multifunctional
2,000-seat Sofia Event Centre hall for
high-profile business, family and
entertainment events.
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Sofia Ring Mall takes its name from the
renovated southern bow of the capital
city’s ring road. The project was the last
to arrive on the retail scene in Sofia,
opening a few months behind Mega Mall
in 2014. With some 69,000 sgm GLA, it is
the second largest in the country. At
present, it has over 150 tenants and an
occupancy rate of near 97%. Some 60+
fashion brands have stores in the facility
occupying over a third of the lettable
space. The entertainment area is by far
the largest amongst all shopping centres,
covering near 15,000 sgm. It is also the
most diverse, including a 10-screen
multiplex, in-doors karting track,
trampoline park, as well as a kids-focused
amusement area. The food and beverage
offering has a mix of 19 international and

local café, restaurant, and fast-food joints.

A key feature of the facility is also an
integrated IKEA store (30,000 sgm right
beside it.

The third largest shopping gallery in the
country, with a GLA of 62,000 sgm,
opened in 2010. It was acquired by the
South African fund Hystead in 2017.
Located on the busiest boulevard in
Bulgaria, at present, the shopping centre
has near 230 tenants and an occupancy
rate of near 99%. Near half of the lettable
space in the facility is occupied by
fashion retailers. The large overall GLA,
allows for a more diverse entertainment
and recreation area, including a 10-screen
multiplex, gym, gaming arcade, as well as
billiards and bowling club. Finally, the
food and beverage offering consists of a
spacious fast-food court, and a mix of
restaurants and cafés.

The facility opened in 2010 with GLA of
52,000 sgm. NEPI Rockcastle, one of
Europe’s largest retail real estate
companies, acquired the centre in 2017.
An estimated 920,000 people live within
a 30-minute drive from it. At present, the
mall has some 217 tenants. Fast fashion
retail brands have strong presence, taking
over a third of the lettable area. No-
nonsense shoppers pursuing the activity
without distractions (like entertainment
and events) appreciate Serdika Center for
its pure retail focus. A well-managed food
court packed by international and local
operators provides shoppers an
opportunity to recover their strength
after an exhausting buying spree. The
facility is amongst the high performers in
Sofia and boasts an occupancy rate in the
high 90s.
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Shopping Centres

Opened in late 2012, the mostly family
focused Bulgaria Mall is a mid-size facility
with GLA of about 35,000 sgm. In 2018, a
fund managed by Luxemburg-based
private equity firm Squircle Capital
acquired the facility together with the
20,000-sgm Infinity Tower office
building next to it. Located in the
southern part of Sofia where most of the
up-and-coming middle-class
neighbourhoods are located, nowadays
the mall has over 90 tenants and an
occupancy rate exceeding 92%.0Over a
third of the lettable area is dedicated to
fashion and about a quarter is focused on
entertainment, recreation and services.
The entertainment section includes a 7-
screen multiplex and a spacious gaming
area for kids with themed sections for
different age groups. Recreation is
centered on a gym facility, while food
and beverage has a selection of
international and local café, restaurant
and fast-food outlets.
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The shopping centre with 25,000 sgm of
GLA was a late arrival to the Sofia retail
scene, opening for business in 2014.
Positioned in the rapidly developing
north-western part of Sofia, the mall was
acquired in 2023 by a group of local
investors with retail focus. Under the new
management, the tenant roll has risen to
70+ for an occupation rate in the low 90s.
The mall generally targets price conscious
consumers. A third of the lettable area is
dedicated to fashion (mostly fast-fashion)
and about a quarter is focused on
entertainment, recreation and services.
The entertainment section includes a 10-
screen multiplex and a modest gaming
arcade with billiards. On the recreation
side, the offering includes a gym facility,
while the food and beverage section
offers international and local café,
restaurant and fast-food outlets.

The shopping centre was amongst the
first to open in Sofia back in 2006. The
facility, with GLA of 23,000 sgm, is
located on a prime spot at the heart of
the city. Globe Trade Centre (GTC), one
of the leading real estate development
groups focused on the CEE region,
acquired the mall in 2018. At present, it
has near 130 tenants and an occupancy
rate of over 98%. About a third of the
lettable space is fashion focused. A key
feature of the facility is the large
entertainment and recreation area. It
includes a multiplex with 13 screens, gym,
and a gaming arcade. The food and
beverage service includes a broad mix of
international and local fast food,
restaurant, and café chains.

The centre, positioned on a prime sport in
the most affluent area of Sofia, pioneered
the shopping mall concept in Bulgaria in
2006. Revetas Capital, a real estate
investor focused on Central Europe,
acquired the 22,000-sgm facility in 2014.
Nowadays, the mall has some 90 tenants
and operates at an occupancy rate of
over 96%. A gquarter of the lettable space
is fashion focused and about a third is
dedicated to entertainment and
recreation. The latter includes a 6-screen
multiplex, gym, gaming arcade, and a
climbing wall, complemented by one of
the city’s most beautiful parks located
right at the back of the building. The food
and beverage service includes
international and local fast-food chains,
restaurants, and cafés.
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Retail Parks

XOPark Sofia is amongst the first retail
parks in Bulgaria with GLA of 29,000
sgm. After an expansion of 43,000 sgm,
currently under construction, it will
become the largest retail facility in the
country. It was acquired in 2020 by
Trinity Capital AD, a local real estate
investment group focused on retail. At
present the park operates at full capacity
and has some 29 tenants. Over 40% of
the lettable space is taken by a kids-
focused retailer and almost as much is
occupied by fashion brands. The facility
clearly has a family focus and is amongst
the most successful retail operations in
the country.
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The second largest retail park in the
country with GLA of 32,500 sgm opened
in 2010. It was acquired in 2018 by a
domestic investment fund Ekip 98
Holding. Currently, the park is operating
at near full occupancy and has 15 tenants.
Practically two thirds of the lettable area
is taken up by home improvement

retailers - Bauhaus being the main anchor.

The facility is focused on well-off families
arriving with a prepared purchase list and
offers a quick in-and-out shopping
experience without distractions.

The mid-sized facility with GLA of 7,500
sgm is a very recent arrival on Sofia’s
retail scene, opening for business in late
2023. The park has a compact urban
format with three floors. The developer
and owner of the facility is Vector
Property Group, a domestic commercial
real estate investor. At present, the
occupancy rate of the park is near 94%
thanks to 12 tenants. The park targets
price-conscious consumers and youth.
Over a quarter of the lettable area is
taken by fast fashion retailers, even if the
main anchor is a large electronics and
electrical appliance store. The offering is
complemented by a gym unit as well as
standard tenants like optician, pets store,
pharmacy and a drug store.

This mid-sized retail park grew
organically from one of the first big-box
electronics stores in Sofia. It is owned by
Videolux Holding, a large domestic group
which operates two of the leading
electronics and DIY chains in the country
as well as a portfolio of up to six park
facilities. Located in one of the affluent
districts of the city, Technopolis Retail
Park operates at full occupancy and has 7
tenants. Besides the electronics anchor
which takes up to two thirds of the
lettable area, the tenant row includes a
number of sports and fashion brands
targeting young adult to middle-

aged consumers.
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Food & Beverage

Official statistics show that between 2019
and 2023 operator revenues surged over
80% and profits rocketed 270%. This
tremendous growth reflects a substantial
rise in wages in the same period (up
82%), near doubling of the foreign
tourists arriving at the capital, as well as
a preferential VAT rate of 9% on food
and beverage services (compared to the
standard 20%).

The Food & Beverage scene in Sofia is
well developed with hundreds of cafés,
restaurants, bars, pizzerias, brasseries
and gelaterias in the central pedestrian
areas and the shopping centres. This
expansive range of outlets ensures that
Sofia has a broad mix of food & beverage
flavours which appeals to all tastes and
budgets. Together with European,
traditional Bulgarian, Middle-Eastern,
North American, and Latin American
cuisine, Asian food is also well presented
with Chinese, Indian and Korean
restaurants as well as numerous sushi
bars.
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Overall, the food & beverage service market
in the capital is dominated by local
independent operators that make up to 98%
of all establishments, while the remaining
two percent include domestic and
international chained players.

From a retail perspective, food & beverage
service is an important part of the tenant
mix in Sofia’ shopping centres and the main
commercial streets, but less so in retail
parks. In malls this service takes between 4
and 8% of the lettable area and on some key
streets makes almost half of the outlets.

Chained fast-food and café players
completely dominate the mix in Sofia’
shopping malls. On the main streets the
tenant mix is quite balanced with bars,
restaurants, cafés and fast-food joints
having near equal share in number of
establishments.

Statistics on food and beverage habits of
Bulgarians (in 2021) show that some 29% of
the population dine out of home at least
once a week, and another 26% do so up to 3
times a month. In addition, the average daily
consumption of coffee is 1.92 cups.
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Food & Beverage Market Overview

Middle-class,
teenagers, families

KFC, Pizza Lab, Subway, Ola, BMS, McDonald’s, Costa Café, Starbucks, Skarra,

Shopping Centers
pping Thang Long, Kete, 100 g sweets

€700 food court outlets, €350
stand alone/ inline F&B outlets,
€200 restaurant (1,000 sgm)

KFC, McDonald’s, Aladin, Hesburger, Happy Bar & Grill, Victoria, La Bottega, Mr.

ol lilele-elees Pizza, Pchela, Shtastlivetsa, Starbucks, Costa Café,Atenee

€800 cafes and fast-food operators
in smaller units

Residential Districts Middle-class Aladin, Nedelya, Domino’s Pizza, Papa Johns, Green Deli, Skyline, Pchela

€250 stand alone
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YAVOR KOSTOV

Managing Partner

Cushman & Wakefield Forton,
Alliance member

1N5G Tsarigradsko Shose Blvd.
1784 Sofia, Bulgaria
yavor.kostov@cwforton.com

ABOUT CUSHMAN & WAKEFIELD

Cushman & Wakefield (NYSE: CWK) is a leading global commercial

real estate services firm for property owners and occupiers with
approximately 52,000 employees in nearly 400 offices and 60 countries.
In 2023, the firm reported revenue of $9.5 billion across its core services
of property, facilities and project management, leasing, capital markets,
and valuation and other services. It also receives numerous industry and
business accolades for its award-winning culture and commitment to
Diversity, Equity and Inclusion (DEI), sustainability and more.

For additional information, visit www.cushmanwakefield.com.
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