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BULGARIA

Macroeconomic Indicators
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An anchor on the EU’s southeastern border

BUCHAREST

CRAIOVA

ROMANIA

population in metropolitan area

8 shopping malls (371,000 sq m)
7 retail parks (130,000 sq m)
3 prime high streets (40,000 sq m)

. DOBRICH

population in metropolitan area

3 shopping malls (122,000 sq m)
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Shopping malls and Retail parks

Shopping malls Retail parks
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Prime High street
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173 units ;
Retail units in the prime X
retail area . A

~ 40,000 sgm

Retail gross leasable area

~ 16,000,000
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SOFIA RETAIL MARKET

Top retail schemes and socio-demografic profile
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No. of shopping malls:
Shopping malls GLA:
City population:

Purchasing power:

Total consumer spend:

8
371,000 sgm
1,278,897

€ 12,866 mil. /year
€ 10,060 /year/cap.

€ 6,870 mil. /year
€5, 372 /year/cap.

sgm

Paradise Center
Sofia Ring Mall
The Mall

Serdika Center Mall
Bulgaria Mall

West Mall
Mall of Sofia

Park Center Sofia

81,000
69,000
62,000

51,468
35,000
25,255

23,850

22,500
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Top retail schemes and socio-demografic profile

No. of shopping malls: 3
Shopping malls GLA: 86,000 sq m
PR City population: 342,133
Purchasing power: € 2,402 mil. /year
i € 7,410 /year/cap.

Total consumer spend: € 1,497 mil. /year
€ 4,619 /year/cap.

< PAZARDJIK

e — PLOVDIV. (c]W. .

-
w
w
e:0 o /1__ Plovdiv Plaza 43,500 117 2018
MALL - MARKOVO .
PLOVDIV TEPE Mall Plovdiv 22,000 107 2009

Markovo Tepe Mall 20,500 67 2016




VARNA RETAIL MARKET

Top retail schemes and socio-demografic profile
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No. of shopping malls:
Shopping malls GLA:
City population:

Purchasing power:

Total consumer spend:

3
122,000 sq m
321,824

€ 2,445 mil. /year
€ 7,597 /year/cap.

€ 1,506 mil. /year
€ 4,680 /year/cap.

(F) FORTON

Grand Mall Varna
Delta Planet Mall

Mall Varna

52,000
37,000
33,000

168 2010
125 2019
36 2008
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Top retail schemes and socio-demografic profile

No. of shopping malls: 2
Shopping malls GLA: 62,510 sqm
City population: 193,606
Purchasing power: € 1,442 mil. /year
- € 7,446 /year/cap.
.
Total consumer spend: € 0,897 mil. /year
. BURGAS PLAZA € 4,631 /year/cap.
GALLERIA . o2
BURGAS A GLA
vy Scheme name S Completion
Galleria Burgas 34,910 120 2012
Burgas Plaza 27,600 73 2009
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On the Bulgarian market

BERSHKA  PULLGBEAR N USPOLOASSN.  \assimoDutti ANDREWS/

SINCE 1890

5 stores 6 stores 4 stores 6 stores 5 stores 17 stores

RESERVED CROPP House MOHITO sinsay MANGO

9 stores 11 stores 8 stores 6 stores 65 stores 6 stores

7% M @ TOM TAILOR Peek:Cloppenbury  PAUSE JEANS REPI.AY

19 stores 13 stores 33 stores 4 stores 36 stores 7 stores
celio*  NewfskeR Terranova kik LC WaIKIKI

4 stores 26 stores 11 stores 178 stores 69 stores 32 stores

10



TOP NON-FASHION BRANDS illla 35242448 | () FORTON

On the Bulgarian market

=df"s ] e lilly Boeicumany  TECHNOPOLIS  Tex{#pper  CIEIGIID

120 stores 127 stores 22 stores 35 stores 57 stores 17 stores
® i
magstar-  CCC @ MW  Krc  soeromec
38 stores 19 stores 18 stores 28 stores 38 stores 232 stores
@vwesrocer [OUGLAS SEPHORA ol@ss  onmku
ALADINFOODS
29 stores 4 stores 22 stores 4 stores 17 stores 36 stores
DECATHION {\XFZIHKOH )l 3% Kovcel ) ?JYSK & Samsonite

12 stores 36 stores 19 stores 24 stores 55 stores O stores

1
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Yavor Kostov

Managing Partner

Cushman & Wakefield | Forton
Alliance Member
yavor.kostov@cwforton.com

WE
DIDN'T
COME

THIS FAR - -
JUST To ; /j ABOUT CUSHMAN & WAKEFIELD
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c o M E ¥ g el [ —— .A Cushman & Wakefield (NYSE: CWK) is a leading global commercial

i e real estate services firm for property owners and occupiers with

2 *:;?%a B ; approximately 52,000 employees in nearly 400 offices and 60
s i"‘—‘t} :‘b‘ . V ‘A"
Better never settles

www.cwforton.com

Megapark

115G Tsarigradsko Shose Blvd.
1784 Sofia

Bulgaria

countries. In 2024, the firm reported revenue of $9.4 billion across its
core service lines of Services, Leasing, Capital markets, and
Valuation and other.
=y — Built around the belief that Better never settles, the firm receives
numerous industry and business accolades for its award-winning
2% culture.

For additional information, visit www.cushmanwakefield.com.
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